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AGENDA

• Why is social media important?

• Overview of Facebook, Instagram, Twitter and LinkedIn

• Building a presence on LinkedIn

• How to find content and build a community

• Group discussion: Ways Chapters Can Use Social Media

• Social media tips and tools
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WHY USE 
SOCIAL 
MEDIA?

• Validates the brand. A company's social media shows 
that their brand is active and focused on thriving 
communication with consumers.

• Increases brand awareness. 78% of small businesses 
use social media to attract new customers. 33% of 
customers have identified social media as how they 
discover new brands products and services.

• Retain new customers (members). 63% of consumers 
who search for businesses online are more likely to use 
ones with an informative social media presence.

• Increases customer (member) loyalty and 
participation. 71% of consumers who received a quick 
response on social media would recommend the brand to 
others.
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USE SOCIAL 
MEDIA TO 
BUILD 
COMMUNITY

• Use content to inform, educate, and to generate awareness 

and support of alliances and partners

• Build relationships with existing and prospective members and 

sponsors

• Communicate with a much larger audience

• Event and membership marketing opportunities

• Be seen as a thought leader

• Generate interest and fill up your chapter meetings
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THE EVER-
CHANGING 
LANDSCAPE • Some social media platforms are on the decline, some 

have shuttered, and some are still soaring with success.

• The top social media platforms are constantly innovating 

and rolling our new features to keep their user bases 

interested.

• The user experience has become an important priority.

• Video content is now much easier to create and tends to 

see more reach and engagement.
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SOCIAL 
MEDIA 
PLATFORMS
THAT RIMS 
USES

InstagramTwitter FacebookLinkedIn

1,305
followers

22.6K 
followers

9,849 
followers

100K+ 
followers
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LINKEDIN 
OVERVIEW

• LinkedIn has 875 million users worldwide and is most 

popular social media platform for companies.

• 4 out of 5 people on LinkedIn “drive business decisions.”

• Long-form content gets the most shares out of any 

content.
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TWITTER 
OVERVIEW

• 450 million monthly active users

• The average user spends 5.1 hours a month on Twitter

• “Tears with joy” 😂 is the most used emoji on Twitter

• Best for timely updates (news, sports, TV, etc.)
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FACEBOOK 
OVERVIEW

• Facebook has 2.93 billion monthly active users.

• Facebook is the 3rd most visited website in the world. It’s 

second only behind Google and YouTube.

• 85% of videos are played without sound.

• Primarily a way for people to connect with friends and 

family.
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INSTAGRAM 
OVERVIEW

• Instagram has more than 1 billion monthly users

• It is the 4th most-used social media platform in the world.

• Content is highly visual; photos and videos

• #Love is the most used hashtag (more than 1.7 billion 

times)
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TIKTOK 
OVERVIEW

• TikTok is the destination for short-form mobile videos.

• The platform has approximately one billion monthly active 

users worldwide, making it the fifth largest social network

• Music is the cornerstone of the TikTok platform.

• TikTok was the most downloaded app in 2021.

• A significant 74% of marketers do not plan on using the 

platform in the next year
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WHAT ARE 
HASHTAGS?

• A keyword or phrase preceded by the hash symbol (#) 

written within a post or comment to highlight it and facilitate 

a search for it.

• Makes your content accessible to other users interested 

in similar topics who search for your hashtag.

• All social networks use hashtags.
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WHY USE 
HASHTAGS?

• They allow your content to be found

• Increases engagement. On IG, one hashtag on a post 

gets 29% more interactions. More than 11 hashtags on a 

post produces 79% more interactions.

• Mix content hashtags with a high volume with other 

hashtags that are more specific to break through the noise.
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TYPES OF 
HASHTAGS Content: directly relate to your product, service, market or 

area of expertise.

(#riskmanagement #cyberrisk #supplychain)

Brand/campaign specific: These can be used for general 

branding, promotions, events, contests or other marketing 

campaigns. Must be unique and memorable 

(#RISKWORLD #DFWRIMS #RiskLeaders)

Trending: range from holidays to random spur of the 

moment games (#BlackHistoryMonth

#ThingsIWontApologizeFor #comeoutofyourshell)



© 2023 Risk and Insurance Management Society, Inc. All rights reserved. Confidential and Proprietary. Do not disclose without written permission from RIMS General Counsel.

LINKEDIN 
GROUPS VS 
COMPANY 
PAGE

• LinkedIn Company Pages are the equivalent to a 

company "website." 

• The owner updates the Page, posting new content and 

updates. 

• Other LinkedIn members can follow your Page and 

engage with your content.
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LINKEDIN 
GROUPS VS 
COMPANY 
PAGE

• LinkedIn Groups are a space for like-minded individuals 

to connect with each other, share ideas, collaborate on 

projects, and more.

• Groups can be private or open to anyone.

• Group members can post in the group.

• Groups have powerful community management features:

• LinkedIn sends a daily or weekly digest of all 

activities in the group to your members to keep them 

updated and engaged. 

• Admins can send announcement emails to 

members once a week.
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TIPS FOR 
CREATING A 
GROUP OR 
PAGE

• Be recognizable. The group or page name should be 

RIMS Chapter Name.

• Use your chapter’s RIMS logo and a header image

• RIMS creative can design a custom chapter logo

• Assign a group administrator(s).

• Complete all fields and add a link to your Chapter’s 

website.

• If creating a group, set group rules so members 

understand what’s encouraged and what’s not. 
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TIPS FOR 
CREATING A 
GROUP OR 
PAGE
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HOW TO 
BUILD YOUR 
COMMUNITY

• Invite chapter members to follow the chapter accounts, 

especially on LinkedIn.

• Share content regularly.

• Retweet, comment and engage with posts, especially 

RIMS posts

• Use images and video to boost engagement. 

• Tag others (add @ before the username, individuals and 

organizations).

• Use hashtags strategically to be searchable (both 

professional and fun hashtags).

• Add your feed to your Chapter website.
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HOW TO 
FIND 
CONTENT

• Follow industry accounts – people, organizations, 

publications and blogs

• Follow other chapters, and RIMS accounts

• Use the search/explore bar and enter a #hashtag. Save 

the hashtags you’d like to follow

#riskmanagement #RISKWORLD

• Set up a Google alert for select keywords

• Use content aggregators such as Reddit
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WHAT TO 
POST

• Industry articles

• RIMS content: social posts, articles, white papers, events

• Chapter events and activities (both before and after)

• Videos

• Chapter announcements 

• Chapter newsletters

• Sponsor events and opportunities 

• Chapter member wins (new job, award won, etc.)

• Welcome to new members
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DISCUSSION
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DISCUSSION
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DISCUSSION

How is your chapter using social media?

How can your chapter use social media?



© 2023 Risk and Insurance Management Society, Inc. All rights reserved. Confidential and Proprietary. Do not disclose without written permission from RIMS General Counsel.

SOCIAL 
MEDIA BEST 
PRACTICES

• Keep it short on Twitter, there’s a 280 character limit.

• Focus posts on one specific message. Link to a blog post 

or website if you have a longer message to convey.

• Engage. Comment, retweet, reply to posts and 

messages. 

• Use visuals. Bold images, videos, and GIFs add a touch 

of personality and lead to higher engagement rates.

• Use hashtags strategically.

• Include a Call To Action (CTA) and use action words: 

more verbs, fewer nouns.
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TIME 
SAVING 
TIPS • Use relevant hashtags to build your audience. Search for 

and save relevant hashtags for easy use.

• Work as a team, share the workload.

• Draft posts to share amongst chapter leadership.

• Create a content calendar that includes chapter events, 

newsletters, scholarships, etc.

• Batch content. Spend 1-2 hours a month drafting content 

and schedule throughout the month.
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SOCIAL 
MEDIA 
TOOLS

There are several options to help you manage your 

profiles: monitor multiple accounts and keywords, connect 

with many social networks, bulk-schedule social media 

posts and download reports.

• Hootsuite*

• Sprout Social

• Buffer*

• Agora Pulse*

• eClincher

• Iconosquare
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OTHER 
TOOLS Canva*: online design and publishing tool for graphics and 

video, resizes based on platform
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OTHER 
TOOLS

Hashtagify.me* and All Hashtag*: tells you how popular a 

hashtag is and suggests related hashtags you can use
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OTHER 
TOOLS

TweetDeck*: shows user's Twitter timeline, mentions, 

direct messages, lists, trends, favorites, search 

results, hashtags, or all tweets by or to a single user.


